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F’lﬂ CASE-STUDY:* CHALKERS CROS

Chalkers Crossing is a highly-awarded producer of
fine Australian wines. The vineyards and winery
produces wines from two distinctive, cool climate
regions in Southern New South Wales, the Hilltops
region and the Tumbarumba region.
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| Chalkers Crossing engaged Allegravita to create anew a brand

identity for the winery’s second label. Their brief was for a
label name and brand identity that can be used for different
varieties (both red and a white), as well as across a variety
of world markets, with special applicability to the booming
China market.

2010 CC2 Hilttops Shiraz

As abways, there were Chalkers Crossing wines knocking on
every door, including some beaufiful prior vintages.
Sommeliers take note; this is a sericus producer.

OUR PLAN:

Given the importance of the China market, we developed six
distinct brand names and visual concepts which could be
pronounced in European languages and in Mandarin, and be
persuasive in all markets. After presentation of the six options,

James Haliday's 2005 Top 100, The Weekend Australian
1¥1N Hovember 2005
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our client selected “CC2” CC is from the abbreviation for Chalkers oo HTEg R pupE

. « . Hose: Dark chermy and gk DECDEr aromdas are
Crossing and 2 represents the second label. Importantly, “CC2” is matened by subtie spicy oak
as easy to say and is as memorable for Chinese consumers as it is Paiate: A complexpaie wi red beties nd fne-
for European, American and Australasian nationalities. Syle: iegium bedied - 12 manths matration in Franch

and Amenican oak barmigues

Complement: red meat, smoked meat and soft cheeses

, IMPLEMENTATION: -
Best annking: How to 2020
OurCC2 brandmarkissimple, memorable, and celebrates beautiful
calligraphic-style typography (which tested well in China). It also
has subtle ties to the first label, which is desirable as the client
did not want the second label to dilute the market perception of
the first label’s quality. In keeping with CC2’s ties to the respected
Chalkers Crossing brand, the CC2 brand identity is clearly a family

member of Chalkers Crossing, with a younger and slightly less

serious feel.
RESULTS:
CC2 wines have been in production since March 2011, and are
selling extremely well in world markets, including the China region.
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Closune: screw cap
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Chalkers Crossing Pty Lid

285 Henry Lawsan Way,

Young NSW 2574

Ph.02 6382 6700 Fx. 02 6362 5068
wanw chalkerscrossing.com.ou

Standard Drinks.
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Shiraz-Cabernet 750ml
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