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CREATIVE PRESENTATION FOR MMX

.BOSTON AD & COMMS AGENCY ACTIVATION CAMPAIGN
— AT HATCH 57 AWARDS GALA

CREATIVE DIRECTOR: SIMON COUSINS. ART DIRECTOR: JOHN INCAMPO.
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CAMPAIGN OVERVIEW

EXECUTIVE SUMMARY

On instructions from Solomon, Allegravita developed,
executed and managed a .boston activation campaign
targeted at the Boston and Massachusetts advertising
and communications community.

Staged at The Ad Club’s 57t annual Hatch awards gala,
the activation combined a sophisticated and technically
challenging green-screen camera activity with a self-
aware “dad joke” (corny) pun to make our brand
development acceptable to this cynical and
professionally critical audience.

The campaign had exceptionally high impact and was
loved by the target audience of KOLs and influencers.

CAMPAIGN CONCEPT

A word play on Boston beans was employed to present
.boston as a natural part of the Boston advertising and
communications landscape.

Winners of all Hatch awards (for advertising or
communications excellence) were photographed using
the green-screen technology, with photographs
composited using multiple art layers created by
Allegravita.

Photos were printed for immediate collection; short
“Boomerang” animations were immediately available for
social sharing, full social media amplication was
executed and the target audience was driven to a Hatch
takeover of www.hub.boston.
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THE AD CLUB’S HATCH AWARDS IS A BIG DEAL

FOR 57 YEARS, THE AD CLUB HAS RECOGNIZED AND
CELEBRATED ADVERTISING AND COMMUNICATIONS
EXCELLENCE IN MASSACHUSETTS.
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_ The 57th Annual Hatch Awards /

q /:\bin‘d every Hatch Bowl is a client
with a gold standard.

Congratulations to all of this year's Hatch winners! Check out the Gold Winners below.

337 AWARDS WERE
GIVEN AT HATCH 57




- a .h’ N - _ 2 s
PRACTICALLY THE ENTIRE INDUSTRY MET .BOSTON \

1,200 AD INDUSTRY EXECUTIVES AND CREATIVES
ATTENDED THE HATCH 57 GALA AT BOSTON’S HOUSE
OF BLUES NIGHTCLUB
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.BOSTON’S STATURE WAS HIGH

.BOSTON JOINED CO-SPONSORS INCLUDING
CONVERSE, BOSE, THE GLOBE AND DUNKIN DONUTS
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.BOSTON PHOTO BOOTH: TECHNOLOGY MEETS CREATIVITY

CREATIVE: GREEN-SCREEN COMPOSITING RUSH-
TESTED ONE DAY BEFORE THE HATCH 57 GALA.
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W hub.pboston
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BOSTON DOMAINS. WHERE HAVE
YOU BEAN ALL MY LIFE? |

ATCHST 3
STON DOMAINS PROUDLY SUPPORTING H ] b oston ‘

1o
SR LEARN MORE AT: www.hub.boston

37 AN
B
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ADD BOSTON PRIDE 70 YOUR
NEXT CAMPAIGN. LEARN MORE:

www.hub.boston
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.BOSTON’S BRAND APPEARED WITH EVERY AWARD WINNER

THE .BOSTON BRAND WAS UNMISSABLE
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.BOSTON’S BRAND APPEARED WITH EVERY AWARD WINNER

THE .BOSTON BRAND WAS UNMISSABLE
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AMONG THE SPONSORS, .BOSTON SLAYED

CONVERSE HAD A SNEAKER DISPLAY.
BOSE HAD A LISTENING STATION.

£ HAVE =

TON DOMAINS. WHER

B0 0U BEAN ALL WY LIFE? What the feet
of a2 winnep
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Convargy

Yo MF

national single entry

What the feet
of a winnep

All golg .
Dg:W Winners ger o choose their
bair of shoes Curtesy of

CONVERgy

PR & STRATEGIC COMMUNICATIONS FORt CHINAWND THE WORLD
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MORE THAN 200 PHOTOS & VIDEOS WERE PRODUCED

EVERY SINGLE AWARD-WINNING TEAM WAS
PHOTOGRAPHED WITH .BOSTON BRANDING, AND
GUESTS ENJOYED THE BOOTH LATE INTO THE NIGHT.
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BOSTON DOMAINS PROUE NG HATCH 57 <iam o.
LEARNHOREAT, www hubboston . eDOSTON

THIS IS THE “AWARD WINNER” TEMPLATE EXECUTION
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MORE THAN 200 PHOTOS & VIDEOS WERE PRODUCED

EVERY SINGLE AWARD-WINNING TEAM WAS
PHOTOGRAPHED WITH .BOSTON BRANDING, AND
GUESTS ENJOYED THE BOOTH LATE INTO THE NIGHT.

HATC 57 ND .BOS TON BEAN THERE DONE THAT. | HATCH 57 AND .BOSTON: BEAN THERE DONE THAT.

N

ADD BOSTON PRIDE T0 YOUR NEXT CANPAIGN. 7¥ DD BOSTON PRIDE T0 YOUR NEXT CANPAIGN.
LEARN MORE AT: www.hub.boston LEARN MORE AT: www.hub.boston obOSton
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THIS IS THE “BOSTON BEANS” HORIZONTAL EXECUTION
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MORE THAN 200 PHOTOS & VIDEOS WERE PRODUCED

EVERY SINGLE AWARD-WINNING TEAM WAS
PHOTOGRAPHED WITH .BOSTON BRANDING, AND
GUESTS ENJOYED THE BOOTH LATE INTO THE NIGHT.

.BOSTON DOMAINS, WHERE HAVE § .BOSTON DOMAINS, WHERE HAVE § .BOSTON DOMAINS, WHERE HAVE ¥ .BOSTON DOMAINS, WHERE HAVE
YOU BEAN ALL MY LIFE? YOU BEAN ALL MY LIFE? YOU BEAN ALL MY LIFE? YOU BEAN ALL MY LIFE?
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boston boston boston boston

ADD BOSTON PRIDE TO YOUR ADD BOSTON PRIDE TO YOUR ADD BOSTON PRIDE TO YOUR ADD BOSTON PRIDE TO YOUR
NEXT CAMPAIGN. LEARN MORE: NEXT CAMPAIGN. LEARN MORE: NEXT CAMPAIGN. LEARN MORE: NEXT CAMPAIGN. LEARN MORE:

www.hub.boston www.hub.boston www.hub.boston www.hub.boston

THIS IS THE “BOSTON BEANS” VERTICAL EXECUTION
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HUB.BOSTON TAKEOVER

WE EXECUTED A HATCH 57 TAKEOVER OF HUB.BOSTON
FROM THE DAY OF THE GALA, FOR TWO WEEKS.

hub.boston

X hub.boston,

CLU

{are You In7)}

Where to Buy Community Organizations

WELCOME, BOSTON ADVERTISING AND COMMUNICATIONS PROFESSIONALS!
WE WERE SO PROUD TO SPONSOR AND SUPPORT THE 57TH ANNUAL HATCH AWARDS ON 11/02.
YOU'LL FIND YOUR PHOTOS FROM THE HATCH 57 GALA BELOW...

Get your pics!

Why a .boston web address?

Whether it's for branding and marketing purposes, or the chance to own a piece of our beloved city, there
are many reasons why a boston domain name is a great choice. sonn DOSEON

Tweets

Holiday Food Fight Event at B3,

.boston domain names work just the same as any other domain name: you can use a domain name ending
in .boston in exactly the same ways you would use a domain ending in “.com®. Your website.comcan
become website.bostor, your email@address.comcan become email@address.boston, and you can use Holiday Food Fight Event at B3
a .boston domain to make it easy for your fans to quickly get to your social media pages (a domain like
mytweets.boston can easily resolve to your Twitter account, for example!)

Using .boston domains show your Boston pride and help your fans, customers, students and the world to
know you're right here in The Hub. And because .boston domains are new, you're likely to be able to get
exactly the domain you want (unlike the overcrowded generic alternatives!)

Scroll down to learn more about .boston domains — don't miss our informative explainer video!

Get your .boston domain today!

I'm writing to share an announce...
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HUB.BOSTON TAKEOVER

HUB.BOSTON WAS THE EXCLUSIVE DOWNLOAD SITE
FOR ALL PHOTOS AND BOOMERANG VIDEOS

SIX PAGES OF PHOTOS IN A
BEAUTIFUL AJAX-CODED GALLERY.

hubboston

.BOSTON DOMAINS, WHERE HAVE
YOU BEAN ALL MY LIFE?

boston

ADD BOSTON PRIDE T0 YOUR
NEXT CAMPAIGN. LEARN HORE:

www.hub.boston

PR & STRATEGIC COMMUNICATIONS
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HUB.BOSTON TAKEOVER

BOOMERANG VIDEOS ARE THE LATEST INSTAGRAM-
STYLE SOCIAL SHARING CRAZE.

5| B3 hubboston X + EVERY 6-SECOND LOOP VIDEO
O s PLAYS RIGHT IN HUB.BOSTON

Click on your thumbnail to download your boomerang!

hubboston

BOSTON DOMAINS. WHERE HAVE
YOU BEAN ALL MY LIFE?

Partners and Friends

We're proud to have powerful and supportive partners like The Boston

S ‘ Globe and The Ad Club. Ihl? MBoston Blobe

During this month of November 2017, we're celebrating The Ad Club’s
annual Hatch awards (now in their 57th year!).

PR & STRATEGIC COMMUNICA
Bkt




T-Mobile

Tweet

{AD) TheAdC

“{Are You In)

@theadc

.|
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SOCIAL SHARING WINS

.BOSTON PHOTOS AND BOOMERANGS WERE SHARED
HUNDREDS OF TIMES FOR 100Ks OF IMPRESSIONS
WITHIN THE MASSACHUSETTS ADVERTISING AND
COMMUNICATIONS INDUSTRY.

2.4K/s B @ Al 18:48

lub @

u

Everyone's here at

Are you

@0

in?

BOSTON
LEARN

T-Mobile @ 1.8k/s B @ 2 “ul 18:48

Tweet

AD)\ TheAdClub @

{Are You a7} (@theadciut

Don't be camera shy! Make sure to
stop by 's photo booth

and strike a pose

T-Mobile @ @ 100B/s ® @ 2 “ul 18:55

Tweet

? Josh Boyle
.’ @jb_SID
sponsor
I Get over to the
Photo Booth tonight and pick up a

new domain

Big ups to

T-Mobile ® @ @& 352B/s 3 @ 2 ‘Gl 19:22

Tweet

{AD) TheAdClub @

PR IR
(@theadcCiut

“{Are You In)

Welcome to Beantown!




COMMUNICATIONS INDUSTRY.

B <3| § (62) The Ad Club - Hom +
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www.facebook.com

ol Like = X\ Follow 4 Share

b = B -

(® Abum Check out the photos from #Hatchs7!

@ The Ad Club

{Are You In?}

)

Thanks to .boston for hosting the photo booth!

.BOSTON DOMAINS, WHERE HAVE
YOU BEAN ALL MY LIFE?

The Ad Club &
@TheAdClub
Home

Posts

Reviews

Videos

Photos

About

Community

Auction List

Twitter

boston

ADD BOSTON PRIDE T0 YOUR
NEXT CANPAIGN. LEARN HORE
www.hub.boston

1l Like (D Comment

/> Share &~

@ You and 2 others

®

@ Album Hatch Awards 2017

https://www.facebook.com/browse/fanned_pages/?id=458505997878&showauxiliary=1&fanorigin=timeline_like_chaining&uref=

( ) Simon

SOCIAL SHARING WINS

.BOSTON PHOTOS AND BOOMERANGS WERE SHARED
HUNDREDS OF TIMES FOR 100Ks OF IMPRESSIONS
WITHIN THE MASSACHUSETTS ADVERTISING AND

Home ¢

About

to Forest Hills %
a stat® 3

e

See All

PostOffice

* 22 Batterymarch St
02109 Boston, Massachusetts

617) 262-1100

| I

Typically replies within a day
Send Message

www.adclub.org

Rowes Wharf,

Community organisation - Social service

Advertising/marketing

Team Members
0 Kathy Kiely

Pages liked by this Page

Bose ®

g"é‘é’g Dancing Deer Baking...

NariNg o

@ Fidelity Investments @

sh (UK) - English (US) - Espafiol
Portugués (Brasil) - Francais (France)

AdCh

1l Like

1l Like

e Like

Betsy Drager added a new
photo. “#Monet s #birthday™

* Dhananjeyan Thangavelu

likes Christian Voss's post.

Lucius Fabrice replied to
‘Mat' Rousseau’s comment

Ramsai Gohan Prime

reacted to Maitreni Mishra's
post.

Natasa Djukanovic likes
Internet Society

Montenegro's post.

Joran Oppelt likes

Arcosanti

Manmeet Pal Singh

replied to Anshul Benjwal's

comment.

Michael Lu likes cnYES$E

B

Eddie Sixto likes George

Abravanel Verdugo's photo.
48 Jim Boyce added a new

4e¥ photo. “Needed a James
Brown fix..."

Vijay Suryawanshi
commented on Mudita
Manohar's post.

Mary Biever reacted to
ScribblesandSmiles's

photo.

» Jeffrey Sass likes Jordan
8 Jacobson's photo.

Mike Chen likes medici.tv's
post.

m David Feng added a new
) nhotn “Ma and tha
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SOCIAL SHARING WINS

WE DID DIRECT AND INDIVIDUAL OUTREACH TO EVERY
WINNER'’S TWITTER ON THE FOLLOWING DAY.
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boston Tweets Following Followers Likes Lists Moments . us’ﬂﬂ:}
P @dotboston 613 1,075 253 204 O 1) @l . ad ind
E— 5
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Jboston @dotboston - Nov 3 o you Ret v ‘-d‘\\’\e‘? a ageﬂ‘«\ - ON do 2
boston  @Fyseideas How'd yah pull up this morning, after #hatch57 Fuseideas? We got all “:" . v . \ ‘_dg o B,\,":\ 3‘—‘ \j
the photographic evidence at hub.boston... \J\t“:‘ “Ch p\‘\“a \f\'\e"fe""\ E\"\‘\E" ' r_ﬂt\’\eadc\u
Q ju v h C
.boston @dotboston - Nov 3 w

iboston  @iristin525 How was yah 1st #hatchS7 Kristin? We loved it ourselves ;) Pics &
‘rangs ready to d/l and wield at hub.boston

Q u D1 i
Jboston @dothoston - Nov 3 ~
boston  @atDubord did u find yah tater tots, Mat? We can't help u with fried taters but
P e we can help with #hatch57 pics at hub.boston
Q p D1 ih
.boston @dotboston - Nov 3 ~

iboston @iz, Niedz Hey Kayla, we loved your pics at #hatch57! Check "em all out ('rangs
too) at hub.boston

Q n Q il

.boston @dotboston - Nov 3 ~ \:-}
iboston  @jb SID Hey Josh, sick night at #hatch57! Hats off to u & @theadclub! Pics &
‘rangs up now @ hub.boston before they explode...

MMX SOCIAL AMPLIFICATION
S ' CHAMPIONS SUPPORTED OUR
Jboston @dothoston - Nov 3 - Awemfhe',l ;Vf;@HE-VVir . ) CAM PAIGN.

Ch
iboston  @mjlab7e Hey Michael, did we spat you in #hatch57 pics and boomerangs? to go B0 Yoy
They're all up now at hub.boston -bos; 570N, ey
- n @y, “M3ins g
Q ! v h Wea e th dotb(‘:gTOn YOSton «
.boston @dotboston - Nov 3 ~ . by

iboston  @smezllarmyLgency What a night at #hatchs7, Small Army! Wanna see yah pics
and 'rangs? Up now, ready for down, at hub.boston

Q n Q I

boston @dothoston - Nov 3 ~ " Hatep, B PR & STRATECIC COMMUNICATIONS FOR CHINAWND THE WORLD

DTN - WIOE - SN

@Bearstronaut Loved hearing Bearstronaut at #hatchs7 last night! Pics and
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BEYOND .BOSTON INTO THE MMX PORTFOLIO

WE PRODUCED MATERIALS TO RAISE AWARENESS OF
THE ENTIRE MMX PORTFOLIO OF TLDS, BECAUSE
DIGITAL CAMPAIGNS NEED MORE THAN ONLY .BOSTON.

veb address!

Partnering
for success.

ail address empowers
with our historic city. our
and our internationally
sites and email addresses
e highly memorable and
your hometown pride.

Partnering T .
f_9r success [l o vieeeds.

siness-friendly
M domain name
ew partnerships and
W opportunities

1y to do business

" historic cjf
internatior
email adq,

Morabje
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NEXT STEPS

A CAMPAIGN OF OUTREACH TO THE INDUSTRY The Ad Club has discussed and endorsed this idea, which
> « Achieving the endorsement of the digital marketing and would be a world-first.

communication industry - when agencies pitch our A SOCIAL GOOD INITIATIVE

domains to their clients - is the Holy Grail of domain Allegravita recommends

marketing success. that .boston sponsors Rosoff /| &

Allegravita designed the Hatch 57 activation campaign to The Ad Club’s annual A

clear the way for a one to two year campaign of agency social good initiative,

education and activation for them to recommend The Rosoff Awards, AP

.boston and other MMX portfolio domains. which support diversity ROSOFF 21

in the industry and are AN IR

AN AWARD attended by hundreds Of 5 T D017 RessoHF A Hesiories

Allegravita invented and pitched The Ad Club on Massachusetts’ leading =30

awarding a “Best Use of a .boston Domain in a client brands and

Campaign” award at Hatch 58, November 2018. businesses. o ) ) .
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TIMELINE

ALLEGRAVITA WAS BRIEFED BY SOLOMON MONDAY OCTOBER 23

> ALLEGRAVITA DISCUSSED OUR SPONSORSHIP WITH THE AD CLUB TUESDAY OCTOBER 24
ALLEGRAVITA COMPLETED CAMPAIGN IDEATION TUESDAY OCTOBER 24 9 '
ALLEGRAVITA ACHIEVED THE AD CLUB APPROVAL WEDNESDAY OCTOBER 25 WORKING P
ALLEGRAVITA BRIEFED DOUG FOR HIS EVENT BIZDEV MONDAY OCTOBER 31 DAYS ‘
ALLEGRAVITA DELIVERED ALL ART, TECHNOLOGY, WEB, SOCIAL WEDNESDAY NOVEMBER 1
HATCH 57 AWARDS GALA THURSDAY NOVEMBER 2 '
HUB.BOSTON TAKEOVER AND STILL/BOOMERANG GALLERIES FRIDAY NOVEMBER 3
SOCIAL OUTREACH AND AMPLIFICATION CAMPAIGN FRIDAY NOVEMBER 3 i
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PR & STRATEGIC COMMUNICATIONS FOR CHINA AND THE WORLD
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WE ARE GRATEFUL FOR THIS OPPORTUNITY TO SUPPORT MMX IN BOSTON.
- THANK YOU!

HELLO@ALLEGRAVITA.COM (ENGLISH) NIHAO@ALLEGRAVITA.COM (MANDARIN)
ALLEGRAVITA.COM (MULTILINGUAL WEB)

COMMERCIAL IN CONFIDENCE
COPYRIGHT © 2017, ALLEGRAVITA LLC. ALL RIGHTS RESERVED.




